Google Analytics Report – www.lightofhope.com 
Week of Aug 12th - Aug 18th, 2012
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Raw Visitor Numbers

Total visitors:

133


Unique Visitors:
98
Total Pageviews:
623
Pages per Visit:

4.68
Bounce Rate:

33.08%
New Visits:

60.15%
Description:
Total Visitors – Total number of individual times the website was accessed; Unique Visitors – Total number of individual times the website was accessed, less IP addresses that had already accessed the website;


Total Pageviews – Total pages that were visited on the website by all visitors;

Pages per Visit – Average pages viewed on the site by each visitor

Bounce Rate – Percentage of visitors who visit the site only to leave from the first page, Bounce out;
New Visits – Percentage of IP Addresses visiting the site that have never visited it before

Versus Previous Week[image: image2.emf]0

20

40

60

80

100

120

140

Total

Visits

Unique

Visits

Pages

per Visit

8/5-8/11

8/12-8/18


Total Visitors:

117
Unique Visitors:
93
Pages per Visit:

4.02
Bounce Rate:

51.28%

New Visit:

66.67%
Visit Number Indicators


Small rises in every category this week are consistent with a month of improved traffic, which varies slightly week to week but overall has been higher than recent months. For this week, we improved in every metric.
The only area that went down this week was a slight dip in new visitors percentage. However, when coupled with a substantially lower bounce rate, it indicates that the new visitors we did get pent longer on the website and looked around at much more content. This is also shown in a pages per visitincrease.
Traffic Sources Numbers
Aug 12th – Aug 18th
Organic Search Visits:


40

Search Terms


Not Set:


11

Light of Hope:


5

LightofHope.com Michigan Business:

5
Ubermemorials:

3


Light of Hope Solar Light:
1

Light of Hope Mon. Light:
1

Light of Hope Novi MI:

1


1

Referral Traffic Total:


32

ICCFA.org:


1

AnnArborUSA.org:

2

Linkedin:


23

Freewebnames.com:

1

Direct Traffic:



61
Versus Previous Week

Increases were seen across the board, with a particularly appreciable increase in LinkedIn traffic, which we can attribute to changes in employees profiles. However, this does indicate that we may want to maintain a more substantial linkedin presence as a growth engine.
Search Engine Sources

Virtually all search traffic last week came from those clearly searching for our business. Due to the increased traffic, however, as well as increased overall page visits, it’s clear that those searching for us are making use of the website, so that’s not really bad news.

Goals
Orders (No set number): 0
Dashboard Logins (No set number): 0
Registration (No set number): 0
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